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» Answer only five (05) questions.

» All questions carry equal maka., o

1) Discuss the unique characteristics of service marketing compared to goods

marketing and provide examplés from a librafy setting.

2)  "The library's mission is not only fo prowde access to information but also to
enhance the overall well bemg of the commumty and address broader societal
issues by applyzng vartous marketzng strategzes
Identify the marketmg phllosophy ment1oned in the above statement and
explain how a 11brary can 1mplement thls philosophy through different

strategies.

3)  Explain the benefits of applymg marketmg strategles in libraries, limiting your
answer to six key aspects.

4)  Service quality in libraries iS complex and mﬁitifaceted. It is a crucial concept
in management and is now widely adopted globally.

(i)  Define service quali_ty from a library p‘erspective.
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