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THE OPEN UNIVEI&SITY OF -SRI LANKA
BACHELOR OF MANAGEMENT STUDIES LEVEL 03
FINAL EXAMINATION — 2011

MARKETING — MCU 1203

DURATION: THREE (03) HOURS

DATE: 06.02.2011 TIME : 9.30a.m -12.30p.m

Instructions
Question 1{one} is compulsory.
Answer guestion 1(one) and 3(three) other questions.

1

~ Assume that you have been assigned with the task of indicating the future directions of
your company in expanding its business. Describe using your understanding of the

variables in the macro environment, how you will look at the past, present and the future
of the industry in this task.(consider any industry you are familiar with)

(40 marks)

Imagine that you are assigned with the task of promoting the apening of savings accounts
by senior citizens (persons of over 60 years of age) in the country. How will you promote
your product to this target group? Discuss using the knowledge gained throughout the
course., (20 marks)

Explain using suitable examples the importance of “Sales Promotion” to a marketer .
{20 marks)

” Role of the Marketing Manager is not confined to the Marketing Department *
Express your views about the above statement with logical arguments,
' (20 marks)

Sri Lanka plans to attract 7,000,000 tourists in 2011 under the theme of
“Visit Sri Lanka 2011.” '

Discuss the opportunities that may be available in the above context to a marketer in the
Hotel industry. (20 marks)
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