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R THE OPEN UNIVERSITY OF SRI LANKA N "
BACHELOR OF MANAGEMENT STUDIES DEGREE ROGRAMME |
. LEVEL- 03

FINAL EXAMINATION 2012
'MARKETING — MCU1203
DURATION- 03 HOURS

DATE: 12" FEBRUARY 2012 TIME : 9.30 a.m _to 12.30 p.m

Answer Question No. 01 and any other three (03) Questions.

'01. As an advisor of SK hotel Sri Lanka you have been asked to make a presentation

on the following topics.

(I). Segmenting the market of tourists in Sri Lanka. (10 Marks)

(I).Positioning your hotel in the selected segment/s. (10 Marks) -

(ID). Deciding the marketing mix for your hotel. . (20 Marks)
(Total 40 marks)

_02. Assume that your product has reached the maturity stage in its product life cycle

03.

in the mobile telecommunication industry of providing network connections
(mobile phone operators). Explam with examples the strategies you will adopt at
this stage. - (20 Marks)

Write an essay on how marketers can use “Green Concept” in their decision
making in the context of Societal Marketing Concept. (20Marks).

04. You are to advise the Micro Company on a research project to introduce a new

05.

product to the Sri Lankan market. Explain in detail how they need to carry out
this exercise, using examples where necessary. (20 Marks)

Briefly explain the following concepts
(T). Needs, Wants and Demand
(II). Production and product concept

(II1).Consumer Decision Making Process

(IV). Sales Promotion ‘
. (20 Marks)
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