@ com Soan Sdodemen

DEODIVSER ABID (SN SIVSICID - 3 On ©IO®
MCU 1203 - gecdnocenw

g SSee - 2012

MCR : I 03 &.

2ma : 2013/06/16 o 6D : ez, ©.9.30 — @3 12.30

ooeeed ¢ Do ® s s (04)HO 88HS oD,
8w gdn cco GO CL Ced.

1 Des 9@ 6RMSIPEE Zodmed LD © WSNC Cay Bdoicnn B3e®
OMINSEH BomE 8D, VY DO ONINS DOFEY ITMBS SR OB
Sedndeoe omdn H3D &EeE® wod. I e guecd e e

ooedamenn eCn 22 oY mo &9 22 9o mduedd ©Deese
sdedeenun (PMIS S Orles eMetic? SHCHD. ' (e 25)
2 “The Future Marketér” & Co16d 25818 S99 ¢0d S580 O o308, &

eoned Jew  weEIsed se B3e e ‘G Cowmed o > Bdsren
GeCOncEed wotimadn HCHEO” ¥ ewy E8uw (Article) wwd BT,

(e 25)

3. @edy AP ©ce SOBD 9CEe epeed®y ©0B. Anwoen gecded
BSmon SR FECOS NG Do) OBD gedwe) HSE  JeCdDEPMDI(
Dmness @8 godom BN 6Bl OBV MGHHE GoCd HEHD WS CHN
oxes 66IeS SHeTD. (eyer 25)

4, DD DDNS S WIT O @ eogﬁaa €8 POODHEW S 208D N
e@INEVD gce WSB. @D 6@ PumHmed 6D EE® goned §eCd (BedND

G8 Booim. @uoned gogen 9f DS B0 00 AT 23®E 6D S
BEaco 2D 00O HEWHDWD (et ectiery ewews?

- (ene 25)
5. emIe0ns Bwuin. ,
i. e9d®Bw® gecdcs  (Personal selling)
ii. ;eln 8o o (Product life cycle)
1il. geCdmce &8ss  (Marketing Environment)
iv. FEIS®@ (Packaging)
(enes 25)

- OO 7:&8& -



The Open University of Sri Lanka

Bachelor of Management studies Degree Programme —Level 03
MCU1203- Marketing

Final Examination-2012

Duration: 03 hours

Date: 16/06/2013 Time: 9.30a.m. -12.30 p.m

Instructions: Answer any four (4) questions. All questions carry equal marks.

1. Mr.Nadun is a manufacturer of domestic and office furniture, who is based at

" Moratumulle. He is planning to expand his businesses to the other parts of the Western
ProVince."You are recruited as a consultant to his firm to advise on this expansion project.
How will you use marketing research in this exercise? Exp|rain. (25 marks)

2. | “The Future Marketer” is one of the popular magazines introduced to circulate among
business community in Sri Lanka. Write an article to this magazine based on the”Cultural
impact of marketing of meat based products in Sri Lanka” to be published in the next issue
of this magazine. (25 marks)

3. The demand for domestic refrigerators is on the verge of increasing. A firm which deals
with refrigerators recruits you as a marketing manager who is responsible to market
~ refrigerators and to exploit market situation with plans to increase sales. With the
knowledge you have in marketing, explain how you would use the promotion strategy in

this effort. ' (25 marks)

4. A company introduces a new brand of herbal baby soap into the market and hopes to
distribute them island wide. Suppose you are the marketing advisor to the distribution
unit of the company. Explain how you would advise the company in the distribution of
soap in order to achieve company objectives. (25 marks)

5. Write short notes on following.

1. Personal selling 2. Product life cycle
3. Marketing Environment - 4. Packaging
(25 marks)
-Copy right reserved-

o4



Beonins HBHS LIGO&BENE0EHHIDBLD
(LpBTEMIDGHl6US spmE®sel UL Lwmel Blepsdld S - wirb 03

"MCU 1203 — shmSLBHSH60

Ao @ ufieng — 2013
&revtd: 03 10awfldHHUITEOBIBEIT

Heod: 16.06.2013 Gmy>: 930 @p.u — 12.30 1y

oflamssesd: amatUID Breg (04) alamssapse el §aWss. ST
elleTeBEnHD FIo Leienasenend OoTemiBeismen.

01. Quorgr_Gapsoemeoulevieitem Sl HHST  aeleut LG LBDID SIS  HETUTL BRIG6TE
o _pusHSwmengreuti. oo Hedl  elururyhend  CoBE  LTSTESSHlET e
uGHBEEGL alevsflbes SHLIOL Beenmi. swfld Hnamssbe @6 alfloubGssid
QELBUTL(BSH HLSHBEG Wy eupnigld UCorsayres B Bublbslul Gerali. &
QFUBUTLIYBETE FHOSULBGSHHE0 uiellener eeueurm LWLIGSHHIONT 6ar allemsgs.

' (25 ysitefeeir)

02. “sIHlT&Hmen FlhewGHWLIT6Tit” 6TEOTLIGR @ evmienau e efwrumy FepssHslafenLGul
alefCurdlsasliuBd QUi CuBp Fehdlmaselsd @amBTs BIPSULGHSLILL L HTGLD.
8F sehdmaullst EHH GeuaMuliyed rsfllusbers “@svmensulsd  TOFHMS
SlglLdL WITeS  QErami 2 _BUSHIL  CQUIMGLEMNF  FhnSULIGHSHEN0  HEOTEFFTY g6
STHEHD” aai@id Hemeoliled S (Benrowmsiplenst 61(pHIb.

(25 Usitefiaein)

03. Sl yBeflu @efif Freeanl QUlseEndsTar CHmer SFEfEGID BHaveoulsd o eieng..
GeMi  sTHall  QULlgHsmst  efiBusner  CFwiud Ppeusd e, @Gelli  FrHe
Qusmen alBuemen QFUliusBsTE BUmEIBMT B EFHEG0D S LBIBEHL6T FhHms
Bmeuseiisd  omBmEOILD CQUIBIILGHEHL ST 2 1D FHOSUILGHHED  (LPSHTEHLOWITETITES
Coumevd@ SIOTHHISGBBSHI.  FHmSHILUBHHN0 ©_bdb@Geisn Sfmaids Camai@ @b
apwiBduled GbuBHsHed 2 umuhalener eeuauTm ULSTLGSSIeTT 66 ollend:@es.

(25 yeierllae)

04. SLSIOWITEID LHW  pelensd Heoemel QBT GHMSSEET FITHSTID  QEIMmeF
Fhengulsd ofipsd GFuIs;, SOamGd SiHmar olalCurad GQFuiw  el@buUSama.
@& sbueiulssr elefBurall UGHHEG, FHOSILBGHHH UCOTFHITE  D_LDEDIDE
&EGHSOWD.  sbuclulesr CpTdsmsemet  SEHLUWD  GUIGLB, @OF  Feulbsrydaer
elelCurashamaull B sbualsE seiamm CarFmamEe aIHIGTT 6 6llemshEs.

(25 ysiterfaair)
05. deiteumuearaiBfises dn GBloUws!s.
L. Slwmens@Giu elBLene 2. 2 _BUHSH CUTDHMS 6L L LD
3. FHMBLILIBGHHED SHBEBTL 6D 4. QurgluliL6v
(25 yeefiamer)

(LAIflevioujenL uigi)



