& Gomn BOam Bld dexEe
WEOmINCL BBHEDE 208 rd®EID - 3 D OO
MCU 1203 - gecdmcemns

aDeom uBteens - 2014

mEo : oo 5z (03) &.

eme 1 2014 g8 15 @DED : @8.D. 9.30 80 ©.9.12.30 el

covecd:. An® ydm sv (05) 0 BEnJS sswunlin. 6:® ydmemd® ud xneay G1ed.

1.

O predmn HEBO Oc gy § Bv Cwmems cwneds! ABBS edege omE
priedemend cul 848, od@e vy wdud w@w®s (livestock company) § coBm edege
ez od8n RBBO divwal werlDr 890 Bdeaw MO Bed. ¥ ®ved® gecEd DEdIDS;
oce DD vr W0 BO. gug mE@rnmlrde ©® weISTVD edege emE deddne BBV,
ecxlm on BB wm domen B8® (Segmentation, targeting and positioning) B8E3ed @eds!
coess ey Bed. 22 o® BEAgD gug m»e®sumlnidwud 988uxs mdm Di8md BRewe
®OsIB. (cmen 20)

DD § comned gug BEoBROE 18 B8 comdem Bduenm 68rndm gocd cuedam b, 9®
PEBBG Bedn sm® mndws edn 01DED dined vBoem 68 v1edd 8D drned DED
g8wdd o8 Hed. Db 080l ©ydnmn e NAED sdunmme edege EmE Yo MmBRO
8EYI @wedr Om WA geEd g8y W cuB® 9BE HEOHIMETDw 6On Sddnd mSsin.

(cmem 20)

o8 guin yodonm Dwelm BYed schle sem “gecdmiamoad u8n aomcTan Dxesbm
Boen @ esgm ewigds BB wm Bews! gecdmdens Buwvwsl ece wiad: Beyedm @

BBuxl geom® mosim. - (cmen 20)
a wredDwm “etm® ” (brand) ozlm Bed DO DET 519188 misim.
b 2eCIGEORD urImnedB g} yBEow e®imag? (cmes 20)

82 § Comned ds 8fDimed ewl®d Bduem B8@ndm qocd ng@mmd ece oxfmnd 88,
BO®z08 edegs ot 8085 e®0 medded yOSAm® wewr Ved mbwwIde vern B,

(e 20)
emd wdws? Busim.
a CD®n ew ¢dnusn Needs & wants
b 2199® Packaging
c gocd sledsmed ¢888m ¢fm Secondary data in marketing research
d ool Bm g88m o0 Self sufficient economic system  (cmes 20)

- B3O 98w -




THE OPEN UNIVERSITY OF SRI LANKA

BACHELOR OF MANAGEMENT STUDIES DEGREE PROGRAMME - LEVEL 03
MCU1203- MARKETING

FINAL EXIMINATION - 2014

Duration Three (3) hours

| Date =15™ June 2014 Time —9.30 a,m — 12 .30 p.m ]

Instructions: Answer any Five (05) questions. All questions carry equal marks.

1. Recently, a crisis situation occurred with regard to imported milk powder as it
contained unhealthy ingredients. A Sri Lankan livestock company has decided to
introduce a local milk powder to the localmarket. You have been appointed as a
marketing manager of this livestock company and as the marketing manager you are
assigned to advise the top management of this company on segmentation, targeting
and positioning in this exercise. Present a report to the top management of the said
company on this assignment. : (20 Marks)

2. You are a marketing consultant of a well reputed electronic manufacturing company
in Sri Lanka. This company intends to manufacture branded laptop/tablet computers
which are in the development stage of the product life cycle. Prepare a report
explaining to your top management of your marketing objectives and strategies to win

the market at the growth stage of your product. (20 Marks)
3. Write an article to be published in the business forum of a Weekend newspaper based
on “Application of Green Concept in Marketing for your Business Decision” as a
student who studied marketing as a subject. (20 Marks)
4. a. Explain in your own words the meaning of the term “brand” in relation to a
product.
b. - Identify the benefits of branding to a marketer. (20 Marks)
5. You have been appointed as a marketing manager of a middle level yoghurt company
in Sri Lanka. Identify your role in promoting this product which is prevailing in a
competitive environment. (20 Marks)
6. Write short notes on following.
a. Needs & wants
b. Packaging :
c. Secondary data in marketing research
d. Self sufficient economic system (20 Marks)
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