& om0 B0am BFODeIEH

®EDNMS T ¢D8wedE w8 BN - RBIOE VIO
4Des0z vBvenc - 2015

MCU1203 - gecdmdens

moce: e 9 (03)8.

2xe: 2015.07.30 @D (E0: ©.9.9.30 - .9.12.30

cueed: dn® y&dm sv (05)=0 8Endt wuesis. Bed® ydm wew 8dix CRa| C1ed.

1. EnDER, VRSB Dxwdnn V0 oo MmBO o eocdmiem dgwe om
BemEns el 6 0 ;B GmIde CEEBD Vi 13857 swesI.

(cmen 20)

2. B CooBm @8 00 Buedm ©@0® »O vlwd B8 0808 cownl od&a

0®J08 6O eDEe B8EO Vet EVO qwd WOB. 88 BBOY edlv eDESE BC SEop0
oB8s wcBe gn 0dgg BC emdwa guimd OB gede woB. 0¥
D15065:82 DEDHOBG 283 S ©n wwen emed: wsim B8O s1EE O»
Dm0t BEewE mOBID.

(20D vboduen BEIG Bed qm® coowdd md oI5, (cmen 20)

3. (2) edge 8e DeEmed yBCI® ©®25y00¢? (cme 04)
(20) ©Deg s dHIDG B @B OB 0B BOEwst 0@dg?  (Cmen 04)
(@) ov» aelg o 80cswss coewsdd m0 0R® svn Fedn woedt) W @D e3EwWo

g edeg ue dEDH® W0 FOBID.

i ae® i DS myzTesn
i e®0s co ’ v gDnfensf (e 12)
4. “pred®) 8D Opoed g0dst gmPd @ecd BEVIWT ewWRH ©F CAD ClcletalaTe 2o
con® ednd @d."
VD HIB®D VI OB BwesiD. (cma 20)
5. 1Oes ymoamews 0 eme® Deded eduin eeeBim Bouc yoFonnd

emERO BerBsTD edadEds e@EY B0 Bowme w6 B. gpuenned @0 8e®
con®ed aed 8¢ Bu gn o0 MO edme »eTDEOD e cuece FRCH

Do¥mud BEewE mOsim. (cmen 20)
6. w5 8ewst Qimamo wden ewIwdvsy Gesim.

(@) wsio® (1) OOz W0 gD

(&) penmrem DS 8Bedw (41) @dIseme (cmen 20)

- 83w 358& -



THE OPEN UNIVERSITY OF SRI LANKA

BACHELORS OF MANAGEMENT STUDIES DEGREE PROGRAMME - LEVEL 03
FINAL EXAMINATION -2015

MCU 1203 -MARKETING

DURATION: 03 HOURS

| Date: 30.07.2015 Time: 9.30 a.m. — 12.30 p.m. |

Instructions

Answer any five (05) questions. All questions carry equal marks.

1.

Explain using hypothetical examples how the marketing mix concept could be applied to
make an organization a profitable business venture. (20 Marks)

One of the automobile companies in Sri Lanka has decided to introduce a new
environmental friendly motor car to the Sri Lankan automobile market. This company
hopes to capture the local market for the vehicle and maintain a significant market share.
Prepare a report convincing how the above business venture can be made a success.

(Use your knowledge of marketing research) (20 Marks)
i. What are the benefits of market segmentation? (04 Marks)
ii. What variables are used to segment a market? (04Marks)

iii. Explain how the markets for the following products and services can be segmented
using one of the above variables.

a. Garment c. Fixed Deposit

b. Automobile d. Newspaper (12 Marks)
“ Strategies of the marketing manager are aligned with the stages of the product life
cycle” '

Discuss the above statement using examples. (20 Marks)

A newspaper publisher decides that Sinhala daily newspaper, which is currently in
circulation within the Colombo city be extended to Colombo metropolitan areas. Prepare
a report to the management of the publisher explaining how this new change can be
introduced and implementedin relation to the distribution strategy of the firm. '

(20 Marks)
Write short notes on the following.
a. Brand b. Needs and wants
c. External environment in business d. Advertising

(20 Marks)

-Copy write reserved-
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Gariumient  sieueumm  LIFCWTHSSH0TD  6T6TLIMS  DIEIOTENGHULUL L 2_HTJlhiGeneTd  ChbTami[
eNleN & @ %. (20 yyeiterilaeir)

Beomiensuilavisiien GO LT euTHe  SUNSE6MN60 @Q6liml, Gevmiend GOTLLIT aITGaIF FheneHdhE
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