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f. “When analyzing a product for a second market, the extent of adaptation required depends
on cultural differences in product use and perception between the market the product was

originally developed for and the new market.” Do you agree with this statement? Explain.

2. The organization you are working for is planning to move its operations to overseas
markets, Your Managing Director said that the only difference between domestic
marketing and international marketing is that in the latter case, marketing activities take
place in more than one country. What would be your response to his understanding of

international marketing ?

3. “Bven though marketing principles and concepts are universally applicable, the
environment within which the marketer must implement marketing plans can change
dramatically from country to country or region to region. The difficulties created by
different environments are the international marketet’s primary concern.” Discuss in defail

the difficulties created by different environments to an international marketer.
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