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BACHELOR OF MANAGEMENT STUDIES -LEVEL 03 3
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DURATION: THREE (03) HOURS

DATE: 06/02/2010

INSTRUCTIONS:
QUESTION ONE (01) IS. COMPULSORY.

ANSWER QUESTION 01 (ONE) AND 03 (THREE) MORE QUESTIONS

1. A firm in the Sri Lankan mobile phone industry recruits you as a Marketing Executive.
Prepare a hypothetical  Marketing Plan to offer your firm’s service of providing network
connections to Sri Lankan mobile phone users. (You may use the knowledge about the
marketing mix variables in devéloping your answer.) Highlighting the strategies of

competitive firms in the industry may add value to your answer.

(40 Marks)

2. i..Define the concept of “Marketing”
‘ (04 Marks)

- 11, Explain the practical importance of studying Marketing, for a person aspiring to be a

future Marketing Manager. -

(16 Marks)
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3 Suppose, you wish to introduce a new brand of milk powder to the existing competitive
market. Explain how do you explore the market, grab people’s attention, arouse their

interest; and trigger their desire and motivate-them to take action to buy your product?

(20 Marks)
4. ' i..What are the variables that you would consider in segmenting the market for
Office Furniture?
(06 Marks)

ii. Assume that you are a manufacturer of office furniture in the Sri Lankan

market. How would you apply the market segmentation concept to segment your

market to be a winner? Explain.
- (14 Marks)

5. Explain any Four (4) of the following concepts?

Selling Concept

Target Market-

Personal selling

Maturity stage of a product
Market Skimming strategy

kT i

(20 Marks)
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2. (i) FHmELILBHS0 sEamSSmHMmal  aNeHES-

(ii). eigiETe0haisD FHmSLILBHHM (IPEBTERLOLITENTE  EUT allBibUD SHABSS,
Eﬁ,emguu(sgg;smmé EDDIE Qesnsiiaugdell HENL(PENDL L giTesenel  alensEHE.
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