THE OPEN UNIVRSITY OF SRI LANKA :
BACHELOR OF MANAGEMENT STUDIES DEGREE PROGRAMME
LEVEL 03

ASSIGNMENT TEST - 2011

MARKETING —MCU 1203

DURATION - TWO (02) HOURS

DATE: 25.09.2011 TIME: 10.00 a .m — 12.00 noon

Answer Any Four (04) questions only. All questions carry equal marks.

1.  Suppose you are a marketer and you wish to introduce a new brand of milk powder
into the existing competitive market, Explain how you explore the market so that
the new brand would attract people, arouse their desire and motivate them to buy
the product.

2. If you are planning to buy a computer to use at home. Explain your “Buying
Decision Making Process” '

3. Operation of Hambantota port has begun recently. What are the opportunities to the
business world will have due to the opening of new port?

4.  What benefits that you will have by studying the subject “Marketing”?
5.  Explain the following concepts.
1. Marketing Environment

2. Industrial Revolution
3. Market Segmentation
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