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THE OPEN UNIVERSITY OF SRI LANKA

BACHELOR OF MANAGEMENT STUDIES DEGREE PROGRAMME - LEVEL 3
MCU 1203 — MARKETING

ASSIGNMENT TEST -2012

DURATION - TWO (02) HOURS

Date- 19" January 2013 | Time: 2.00pm — 4.00pm

Answer any four (04) questions.
All questions carry equal marks.

1. Explain th.e variables that you would consider in segmenting the furniture market.

2. Explain the benefits you will gain by studying “marketing” as a subject.

3. Discuss the opportunities that the southern expressway will bring to the business world?
4, Explain your “Decision Making process” in relation to the purchase of a LCD television. |
5. Write short notes on the following

|. Societal Marketing Concept
H. - Marketing Environment:
- |l Needs, Wants-and Demand
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