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THE OPEN UNIVERSITY OF SRI LANKA -
BACHELOR OF MANAGEMENT STUDIES DEGREE PROGRAMME- LEVEL 03 &
MCU 1203- MARKETING
FINAL EXAMINATION - 2016
DURATION: THREE (03) HOURS

Date: 09/07/2016 Time: 9.30 a.m. to 12.30 p.m.

Answer any FIVE (05) questions. All questions carry equal marks.

1. a :  Whatis meant by market segmentation? ' (05 Marks)
b. - Identify the advantages and disadvantages of market segmentation. (15 Marks)

2. One of a leading food processing companies has decided to introduce a new packet of
liquid coconut milk for the use of busy housewives. Explain how you explore the market,
grab the attention of customers and motivate them to purchase your product. (20 Marks)

3. Mobile phone model of AB100 has reached at the decline phase of its product life cycle.
Explain in detail how the Marking Mix needs to be adjusted accordingly. (20 Marks)

4. a Explain using examples the channels available for a marketer to distribute his
products to target customers? (10 Marks)
b. Discuss from the point of view of final customers the advantages and

disadvantages of employing intermediaries to handle distribution. (10 Marks)

5. One of a soap manufacturing company in Sri Lanka hopes to manufacture ayurvedic soap to
the western province .The company wish to identify the potential of the market for this new
soap. You have been appointed as a consultant on this exercise. Applying your knowledge
of market research how you conduct a mini research for this marketing decision.

(20 marks)
6.  Identify the similarities and differences of the following
a. Product and Brand
b. Conventional markets and E- markets
c. Needs and Wants
d. Market Skimming strategy and Market Penetration strategy (20 Marks)
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