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THE OPEN UNIVERSITY OF SRI LANKA

BACHELOR OF MANAGEMENT STUDIES DEGREE (Hons) PROGRAMME
LEVEL - 03 |

FINAL EXAMINATION -2018

MARKETING - MCU1203/MSU3503

DURATION : 03 HOURS

DATE : 20/10/2018 TIME : 1.30 P:M.-4.30 P.M.

Instructions : Answer Part A (40 marks) and any three (03) questions from Part B
(20 marks each).

Part A

Mr. Cook is planning to start a dinner outlet in his area. He hopes to capture a substantial market share in
his field. He intends to collect information with regard to the nature of food the residents demanded for
their dinner, and therefore wishes to conduct a market research to identify the food requirements of the
residents in his area.

Towards this you have been appointed as a Research Assistant to conduct a market research to
get the view of the residents. :

Based on your research findings write a report to Mr. Cook, highlighting the process of marketing
research.

Note: Write your assumptions and methodology. (40 Marks)
Part B

2 ”In competition: Selling concept is more important than Marketing concept’’

Do you agree with this statement? Explain your answer with proper justification.

(20 Marks)




5.

00442

One of government agencies has introduced solar panel as a solution for energy crisis. The
agency hopes to fix those panels to their offices and homes.

Augmented Product

< Tangible Product
< \ \ Core Product

i -

You have been appointed as the Marketing Manager of this project.

How can you apply concept given above to satisfy the customers under this new project?

(20 Marks)

a. What is market segmentation? (03 Marks)
b. As a brand manager of “ABC “ soap, how can you apply market segmentation concept.

Explain. ‘ (17 Marks)

(Total 20 Marks)

Write a short note on
a. Social Media Marketing
b. Holistic Marketing
c. Relationship Marketing (R.M.)
d. Physiological pricing strategy
(20 Marks)
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