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THE OPEN UNIVERSITY OF SRI LANKA
CERTIFICATE IN ENTREPRENEURSHIP AND SMALL BUSINESS MANAGEMENT
PROGRAMME
LEVEL 02 - FINAL EXAMINATION- 2013

INTRODUCTION TO MARKETING - MCC 1204
DURATION - TWO (02) HOURS

DATE : 01.12.2013 TIME : 1.30 p.m. - 3.30 p.m.

ANSWER ANY FOUR (04) QUESTIONS
ALL QUESTIONS CARRY EQUAL MARKS.

1. Explain the importance of maintaining a balance among the marketing mix variables for a

small business. Use examples.

2. “Segmentation is important for ensuring customer satisfaction”. Clarify this statement

with examples from the banking sector.

3. Assume that you have been appointed as a research manager of a small business. Explain
the importance of marketing research for the success of an organization. Discuss using

examples..

4. “The success of the promotion. mix as a tool of ensuring customer satisfaction will result

from using all its variables together”. Do you agree with this statement? Explain.
5. Explain the following concepts.

(1) Needs and Wants

(i1) Product Life Cycle (PLC)
(i)  Sales Promotion

(iv)  Branding

(v) Positioning
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