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LEVEL 02 - FINAL EXAMINATION- 2015
INTRODUCTION TO MARKETING - MCC 1204
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e Answer any four (4) questions.
e All questions carry equal marks.

Explain why entrepreneurs need to maintain a balance among the marketing mix

strategies to be competitive in the market. (25 Marks)
a. What are the channels available for an entrepreneur to distribute his/her
products to the final customers? Explain.
(05 Marks)
b. Explain the difference between direct and indirect channels by using examples
in small businesses.
(20 Marks)

You are planning to start a mobile phone outlet in your town. Explain how
promotional strategies can be used to make your business successful?

(25 Marks)

Recently, one of your friends has started a small business to produce mushroom.
Propose suitable marketing strategies to be applied in the introductory stage of the
Product Life Cycle (PLC).

(25 Marks)
Write the short notes on the following
a. Production concept
b. Green marketing
c. Marketing Research
d. Market Segmentation
e. Price Differentiation strategy.
(25 marks)
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