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THE OPEN UNIVERSITY OF SRI LANKA

CERTIFICATE IN ENTREPRENEURSHIP AND SMALL BUSINESS
MANAGEMENT PROGRAMMIE - LEVEL 02

FINAL EXAMINATION - 2017

INTRODUCTION TO MARKETING - MCC 1204

DURATION -TWO (02) HOURS

DATE: 12™ NOVEMBER 2017 TIME: 1.30 p.m. - 3.30 p.m.

INSTRUCTIONS:

QUESTION ONE (01) IS COMPLUSARY.
ANSWER QUESTION 01{ONE) AND 03(THREE) OTHER QUESTIONS.

1. One of your friends has decided to start a garment factory targeting the customers from a
selected area and she / he hopes to conduct a market research to identify the requirements of
the potential customers. She/he asks assistance from you who studied marketing as a subject.

You have to prepare a market research proposal to explore the market.

Your proposal should include the way you plan to conduct market research, stating clear
objectives and methodology of the research.

Note: State clearly any assumptions you make. (40 marks)
2. a. Whatis brand? | (05 marks)

b. Explain the advantages of branding? (15 marks)
3. Explain the concept of "marketing mix" in relation to a yoghurt company. {20 marks)
4. Discuss the importance of market environment analysis for entrepreneurs with examples.

(20 marks)

5. Write the short notes on

a. Market Segmentation, Targeting and Positioning

b. Maturity stage and Decline stage of Product Life Cycle (PLC) {20 marks)
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